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GoodData
Campaign & Rebrand

As part of GoodData's brand redesign, I was responsible for the 
creation of updated visual identity across web, digital, and 
marketing - rebuilding the asset library and design system to 
support a consistent, scalable brand across all channels.



My day-to-day work spans the full digital mix: landing pages, 
social media, email campaigns, paid media, and printed materials. 
I worked closely with marketing and product teams to translate 
campaign concepts into high-quality visual executions, balancing 
creative consistency with fast-paced delivery.

LinkLinkLinkLinkLinkLinGoodData’s website

LinkLinkLinLinkedIn

https://www.gooddata.ai
https://www.linkedin.com/company/gooddata/




Norrköping Urban 
Heat Touchtable
UI/UX

The Visualisation Centre in Norrköping (iVis) needed an 
interactive touch table exhibit to help visitors explore urban heat 
data across the city. The existing solution was unclear and 
difficult to navigate, particularly for first-time visitors.



I led the UX design from research through to final prototype — 
conducting field research in museums and visualisation centres, 
running user workshops, and iterating based on usability testing 
with a diverse group of participants. The research directly 
shaped the final interface: clearer colour coding, a guided 
storytelling structure, and an information hierarchy designed for 
visitors with no prior knowledge of the subject.



The result is a Figma prototype that makes complex climate data 
navigable and engaging for a general audience. Try it below.

LinkLinkLinkLinkLinkLink to Prototype

https://www.figma.com/proto/tpWYkXzi9qvS8TpS0t7WRF/Norrkoping?node-id=1-2&p=f&t=wTiE3IlK4NjgfcAG-1&scaling=contain&content-scaling=fixed&page-id=0%3A1&starting-point-node-id=1%3A2


User Testing & Research
The research phase began with field visits to museums and 
science centres, observing how visitors naturally interact with 
large-format displays and where attention drops off. Interviews 
and concept workshops followed, helping define what kinds of 
information first-time visitors actually want - and how much 
complexity they can absorb in a single exhibit visit.



These findings directly shaped the interface structure: a guided 
entry sequence that orients users before letting them explore 
freely, a simplified colour scale for the heat data, and interaction 
patterns borrowed from familiar touchscreen conventions to 
reduce the learning curve.



Usability testing in the final phase confirmed what worked and 
exposed what didn't. Colour coding was refined after several 
participants misread the heat gradient, and the information 
hierarchy was restructured so that key insights surface first 
rather than being buried in detail. The tested prototype was 
navigated successfully by participants with no prior knowledge 
of climate data or the city's geography.



PlatzPrague
Mobile UI/UX

Prague has no dedicated platform for discovering photo-worthy 
locations - spots used by photographers, creatives, and tourists 
that exist largely through word of mouth or scattered social 
media posts. PlatzPrague started as a 2021 student project to 
solve that gap, and was fully redesigned in 2026 to reflect how 
much my design thinking has evolved.



The app connects tourists and locals through user-generated 
content - anyone can contribute new locations, photos, and 
context, keeping the platform dynamic and community-driven. 
The redesign focused on simplifying the navigation, building a 
cleaner visual hierarchy, and making the contribution flow more 
intuitive for first-time users.



Try the prototype below and see both versions side by side - the 
before/after tells the story better than anything else.

LinkLinkLinkLinkLinkLink to Prototype

https://www.figma.com/proto/GlIJxOGimbgpjdLvDwIJEa/PlatzPrague-Re-Made?node-id=4307-34&viewport=-4159%2C280%2C0.15&t=qjnFienFUQP9wO3Q-1&scaling=scale-down&content-scaling=fixed&starting-point-node-id=4307%3A34&page-id=0%3A1


Brand & E-commerce

Miléa is a skincare concept built around a mineral-rich clay mask, 
exploring how Eastern European heritage ingredients can be 
translated into a refined, digital-first brand experience.



I developed the full brand identity and art direction - designing a 
cohesive visual system applied across a landing page, product 
page, social media, and email. Soft, cool-toned palettes and 
clean editorial layouts communicate calm, purity, and 
understated luxury, while the copy and visual hierarchy keep the 
focus on ingredient storytelling.



A personal concept project.





Brand

Kurdawari is a cultural brand founded by Dutch-Kurdish creator 
Mazen Ali, celebrating Kurdish identity through fashion, art, and 
activism. The brief was to translate Kurdish heritage into a 
contemporary visual language that communicates pride, 
purpose, and cultural storytelling to a global audience.



I led the brand concept and visual direction - drawing from 
Kurdish symbolism including the sun, traditional textiles, and 
earthy landscapes, abstracted into a modern, minimal design 
language. A warm natural palette and clean editorial typography 
balance emotional depth with clarity, while a cohesive icon 
system across product categories keeps the identity flexible and 
scalable.



A real client project.
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Strängnäs

Commun
Mobile UI/UX

Strängnäs event 
calendar WELCOME!

We are really happy that you’re here. The 
digital calendar is a personalized calendar 
where you can find activities and other 
things to participate in!

Strängnäs event calender aims to 
lower the threshold to join activties 
provided by Strängnäs mulicipality 
for people over 65 +

The calendar is provided both in physical 
and digital form. You choose!

Get started

A team project with Linköpings Universitet, in collaboration with 
Strängnäs Municipality. The brief was to improve social 
connection and well-being among elderly residents through 
accessible digital design.



Working in a team of three, we developed a mobile app prototype 
and a complementary printed calendar to make local activities 
easier to find and navigate. Research and interviews revealed 
that users were motivated to engage socially but struggled to 
find relevant, accessible information - a gap the design directly 
addresses.



My focus was on the interface design: large touch targets, high-
contrast visuals, and a simple navigation structure tailored to 
users with limited digital experience. The printed calendar 
mirrors the app's structure, ensuring the experience works 
across both formats for users less comfortable with digital tools.
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Challenges

Active challenges

Walks

Dinner

Explore new areas

Statistics

Book club

Date: 4/1 - 4/3, Wednesdays

Location: Kulturhuset Multeum

We would like to invite you to join our 
book club, where we come together 
to discuss and appreciate literature. 
Our book club provides a wonderful 
opportunity to connect with fellow 
book enthusiasts and engage in 
meaningful conversations about 
various literary works.

View people who are attending

Signup

+ 10
Exercise Social

LinkLinkLinkLinkLinkLink to Prototype
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The calender is personalied based on 
your answers in the survey. t contains 
everything from courses to trips provided 
by Strängnäs municipality.

ChurchStart by creating a profile. The profile 
can be shared with others if you feel 

like it. 
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Every month has a uniue theme including 
different challenges. The challenges are 
sponsored by different actors.
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Order physical calendar

Lunch deal

2 for 1

Glada Laxen, Sörgärdsgatan 10

Open 11 - 13                Monday - Friday

Claim lunch deal

Lunch deal

aen s for  

Glada Laxen, Sörgärdsgatan 10

Open 11 - 13                Monday - Friday

Claim lunch deal

Interviews Type

Wall Desk Pocket

Use profile for order details 

Manually fill in order details  Articles

news page

Name Surname



Interview

Insights about loneliness

Lunch deal



@Glada Laxen

Open 11 - 13 mon - fri

Pets reduce loneliness



Article 

Recent studies shows that pet reduce...

Show more

Show more

Show more

Purchase

Calendar Challenges News Menu Calendar Challenges News Menu

https://www.figma.com/proto/UA6O2HVIGWuCcNhglunm8G/Digital-calendar?type=design&node-id=31-31&t=dpYvmEurM5hWnA3O-1&scaling=scale-down&page-id=0%3A1&starting-point-node-id=31%3A31


Printed Version
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