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GoodData

Campaign & Rebrand (@ Gooddata (5ee)
How Context
@Gocdata Management
As part of GoodData's brand redesign, | was responsible for the . Buildngrust in Al
creation of updated visual identity across web, digital, and Best Data Analytics Decisi
marketing - rebuilding the asset library and design system to Tools & Platforms for ecisions

support a consistent, scalable brand across all channels. SaaS Companies:
My day-to-day work spans the full digital mix: landing pages, 2026 Comparison
social media, email campaigns, paid media, and printed materials. Guide DEReHt =2

/ @ GoodData Al

Your Analytics Platform faum.
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| worked closely with marketing and product teams to translate
campaign concepts into high-quality visual executions, balancing
creative consistency with fast-paced delivery.
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any application or product while delivering
the best user experience.

MAY 27 9:00 AM PT | 500 PM CET

White Papers Webinars Product Tours
Al-Readiness Checklist: Is Your Bl and The Context Problem: Building Al Your Agent Builder: Build and Deploy Governed W anmtata ¥ax d l‘_ BLACHHYWVL
Analytics Stack Set for AlI? Organization Can Actually Trust Al Agents i
Aorgeris | [ Aesdos || Socurty s Goverrancs Request a demo

Turri Anilyca b8 Code Fita a bully ard-te-and auncmated ar

Build analytics faster with [0,
Al and Analytics as Code

Embed insights, dashboards, and Live demo + Q&A

and s o bu 1 A
s Want to see what Al armvwhere
Learm rmore about Al sutomation - -
Q® submittabl GoodData can do -
ubmittabile It now
0 for you? ot
Start your 30-day trial
Deliver exactly what
. . Case Studies White Papers
Code isn't just for developers customers need
How Submittable Uses Data Analytics to Domo Alternatives: Why Growing
Power Impactful Grant and CSR Programs Companies Switch to GoodData Request a demo B BN w I Bl BENALD 5 L X
cusizrmised anrt r
@ Al cods @ Liwy coxde By Gl Arminare ot appl cadins-or e
® oo i tranding 3 i Bl O R [T}
Analytics Engineer Data Analyst Product Owner R T
- - .
White Papers White Papers
Al in GoodData: Architecture, Al Agents for Each Team and Every Comparison of the Top Business Analytics
Management, and Al Experiences for. Customer you Serve Tools: Why Architecture Beats Features Parent F'['Dd_uct x >
Embed and scale with a - Boozt
Benefits of Accelerate time to value Scale with control multrtenancy
E Easeer wii prehostt pip biuseprinis frem pratnfype in MYP i [re—— i m - B e Ay o ook At s e X S CLI T
Analytics as Code ! Pbmingss ! ,
terates using A workfisws P, i Skills, Agents, ®
s \ and Workflows: Nz g e, [ T a "
nd (] TEAT s e Iy ana ety
: T . Embed InSIthS,
Aepply chargss i~ e sdmin srvooms sl safemelicaly
Govern with CI/CD Design for lifecycle reusability . ; A0 daShboardS, and

Al anywhere

Webinars Case Studies White Papers
=
Skills, Agents, and Workflows: The Why Fuelfinance Chose GoodData for Al- GoodData Security Whitepaper: Security
Architecture Behind Reliable, Governed. Ready Analytics Measures of GoodData Cloud

Deliver exactly what
’ customers need

e
Tt Shwwis

_ : 2 3 4 . 30 Howe To Embed With GoodData
Analytics as Code: By Donald Farmer a @ Empower users with a self-service analytics

experience, customized to their exact needs.

e e

BT MaTe —*

@ Embed rich visualizations, entire dashboards,
or our Al Assistant into your application or

Subscribe to
product.

GoodData Updates

° RA~*mbn sasibbn mmmadime mmad lamls mmad fmm] fm



Norrkoping Urban
Heat Touchtable

Ul/UX

The Visualisation Centre in Norrkoping (iVis) needed an
interactive touch table exhibit to help visitors explore urban heat
data across the city. The existing solution was unclear and
difficult to navigate, particularly for first-time visitors.

| led the UX design from research through to final prototype —
conducting field research in museums and visualisation centres,
running user workshops, and iterating based on usability testing
with a diverse group of participants. The research directly
shaped the final interface: clearer colour coding, a guided
storytelling structure, and an information hierarchy designed for
visitors with no prior knowledge of the subject.

The result is a Figma prototype that makes complex climate data
navigable and engaging for a general audience. Try it below.

Link To Prototype

NORRKOPINGS URBAN HEAT MAP
GUIDED TOUR
Welcome to the interactive touchtable experience! I'm your guide
through this journey into the heart of urban climate patterns in
Norrk6ping. This project aims to illuminate the complex topic of
urban heat, urban heat islands, heat prediction, land coverage and

more! So, let's dive in and uncover the fascinating dynamics of
Norrképing's urban climate together!

LET'S GET TOIT!

RESET ALL

TEMPERATURE

+ 300m resolution

27°C

LEISURE TIME CENTRES

Urban heat can impact leisure time centers by creating uncomfortable conditions for
visitors, limiting outdoor activities, and potentially posing heaith risks. High temperatures
may affect the enjoyment and safety of recreational spaces, reducing the centes
appeal.

From an urban planning perspective, addressing urban heat around leisure time centers
ensures comfortable and accessibie environments for leisure and relaxation, contributing
to overall community well-being and quality of fife.
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HEAT COMPARISON

On this page you can select up
10 6 different places and
compare their values in
teperature, thermal comfort,
humidity and wind speed. This
can give you a perspective on
how much are thee factors
influenced by building and
greenery density, and put it into
an easier understandable
context.

The underlying data for this
comparison map is the SMHI,
T2M, RH2M, WIND1OM, and
UTCI_SUN databases.

DAY TEMPERATURES

View an v of temperature

fluctuation over the cause of 7 da;

and get to know more about urban
heat islands phenomena.

HEAT PREDIC
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BUILDING TYPES

Here you can choose to view data
for specific locations like
preschools, habby centers, and
other spots of interest, and find out
how are these places affected by
temperature fluctuations.

For this model, you are viewing an
average day temperature from
SMHI dataset from summer 2018
The building types distribution
comes from NOKA database.

HEAT COMPARISON

Pick and chot t
the map and compare their urban heat
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+ 100m resolution
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DAY TEMPERATURE

+ 100m resolution

100 m?

7-DAY TEMPERATURE @

7-DAY TEMPERATURE RANGE

July 23

‘The 7-day temperature range indicates the temperature measured by SMHI
institute, and it indicated the temperature in comparison with the overall
temperature that s available in the whole time period of the dataset (the

absolute

i

um and maximum). This is great to have an overall look at how
warm the city is and to see the change between day and
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t more clearly.

July 24

7-DAY TEMPERATURE RANGE

CITY CHARACTERISTICS

See how do the green are:
building density affect the heat in
Norrks

HEAT COMPARISON

Pick and choose different places on
the map and compars their urban heat

stats

HEAT PREDICTION

See how can the situation vary in
different scenarios and how would it
affect us and those around us

CITY CHARACTERISTICS

how do the green areas and
building density affect the heat in

&~

CITY CHARACTERISTICS

Discover the diverse landscape of
Norrkdping! Each colour represents
a different land cover type, from
lush green parks to bustling urban
areas. Click on any area to uncover
its unique characteristics and learn
more about how it contributes to
our city’s urban heat!

BUILDING TYPES
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DAY TEMPERATUES

jew of temperature

fluctuation over the ca days

and get to know more about urban
heat islands phenomena.

HEAT PREDICTION

The +2°C heat prediction
display shows us the possible
future situation based on
historical data. There are two
other options to explore the
projection of how much worse it
could get in the future and how
‘much worse it would be
compared to current times.

To find out more, click on one of
the characters and find out how
does this affect our daily fife in
the city of Norrkdping!

The underlying data for this map
is the SMHI 2018 heatwaves
event.

HEAT COMPARISON

Pick and choose different places on
the map and compare their urban heat

DAY TEMPERATUES

View an overview of temperature
fluctuation over the cause of 7 days
and get to know more about urban
heatisiands phenomena.

CITY CHARACTERISTICS

See how do the green areas and
buiding density affect the heat in
Norrkdping

CITY CHARACTERISTICS

Discover the diverse landscape of
NorrkBping! Each colour represents
adifferent land cover type, from
lush green parks to bustiing urban
areas. Click on any area to uncover
its unique characteristics and learn
more about how it contributes to
our city’s urban heat!

BUILDING TYPES

HEAT PREDICTION


https://www.figma.com/proto/tpWYkXzi9qvS8TpS0t7WRF/Norrkoping?node-id=1-2&p=f&t=wTiE3IlK4NjgfcAG-1&scaling=contain&content-scaling=fixed&page-id=0%3A1&starting-point-node-id=1%3A2

User Testing & Research

The research phase began with field visits to museums and
science centres, observing how visitors naturally interact with
large-format displays and where attention drops off. Interviews
and concept workshops followed, helping define what kinds of
information first-time visitors actually want - and how much
complexity they can absorb in a single exhibit visit.

These findings directly shaped the interface structure: a guided
entry sequence that orients users before letting them explore
freely, a simplified colour scale for the heat data, and interaction
patterns borrowed from familiar touchscreen conventions to
reduce the learning curve.

Usability testing in the final phase confirmed what worked and
exposed what didn't. Colour coding was refined after several
participants misread the heat gradient, and the information
hierarchy was restructured so that key insights surface first
rather than being buried in detail. The tested prototype was
navigated successfully by participants with no prior knowledge
of climate data or the city's geography.




PlatzPrague

Mobile UlI/UX

Prague has no dedicated platform for discovering photo-worthy
locations - spots used by photographers, creatives, and tourists
that exist largely through word of mouth or scattered social
media posts. PlatzPrague started as a 2021 student project to
solve that gap, and was fully redesigned in 2026 to reflect how
much my design thinking has evolved.

The app connects tourists and locals through user-generated
content - anyone can contribute new locations, photos, and
context, keeping the platform dynamic and community-driven.
The redesign focused on simplifying the navigation, building a
cleaner visual hierarchy, and making the contribution flow more
intuitive for first-time users.

Try the prototype below and see both versions side by side - the
before/after tells the story better than anything else.

Link To Prototype

platzPrague

Discover hidden
photogenic spots!

8 spots available

Charles Bridge Da...
: 49 © Prague
B [ 2/10/2026

#morning  #bridge
+1

Letna Park Viewp...
49 ® Prague

#panoramic  #park

+1

Iy, Old Town Square...
4.8 © Prague
9 3/15/2026

#sunset  #architecture

+1

™ Prague Castle Gar...

#4
M 47 © Prague
@ ny :

Home Map

PlatzPrague

Q Search spots, tags, cities...

Discover Hidden Spots

8 photogenic places found

Discovered by you

Old Town Square Sunset
®© Prague

A hidden viewpoint on the east side of Old Tow...

#sunset #architecture #square

Old Town Square Sunset w

© Prague
59 2/10/2026

Info

A hidden viewpoint on the east side of Old
Town Square offers breathtaking sunset
views with the Tyn Church silhouettes.
Best visited between 6-7 PM in summer.
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https://www.figma.com/proto/GlIJxOGimbgpjdLvDwIJEa/PlatzPrague-Re-Made?node-id=4307-34&viewport=-4159%2C280%2C0.15&t=qjnFienFUQP9wO3Q-1&scaling=scale-down&content-scaling=fixed&starting-point-node-id=4307%3A34&page-id=0%3A1
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Milea
Brand & E-commerce

Miléa is a skincare concept built around a mineral-rich clay mask,
exploring how Eastern European heritage ingredients can be
translated into a refined, digital-first brand experience.

| developed the full brand identity and art direction - designing a
cohesive visual system applied across a landing page, product
page, social media, and email. Soft, cool-toned palettes and
clean editorial layouts communicate calm, purity, and
understated luxury, while the copy and visual hierarchy keep the
focus on ingredient storytelling.

A personal concept project.

,é- milea.beauty
Sponsored

3,521 likes

milea.beauty Real skin. Real results.
Say goodbye to impurities and hello to
smooth, balanced skin. Experience the
power of clay therapy today!
#ClayTherapy #BeautyRoutine
#SkinCareAddict #PoreMinimizer

#FaceMask #HealthySkin

View all 124 comments

,}_f:- milea.beauty
Sponsored

4,192 likes

milea.beauty Pure ingredients. Pure
results, ¢ Infused with natural clay
minerals that detoxify, nourish, and
revitalize. Because your skin deserves
the best.

#MaturalSkincare #CleanBeauty
#DetoxMask #MineralRich
HEcoBeauty #35kinHealth

View all 124 comments
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Milea

Pure cl ay.

Refined glow.

/;_{- milea.beauty

Sponsored

N\

D« A

2,847 likes

milea.beauty Transform your skin in just 15
minutes! = Our clay cleansing mask
deeply purifies and refreshes, leaving you
with a radiant glow. Your self-care ritual
starts here. ¥

HClayMask #SkinCare #SelfCare
RGlowingSkin #MNaturalBeauty

#H3kinCareCommunity

View all 124 comments

PURE CLAY

P YN

Miléa
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Clav Mask

NEW ARRIVAL = SPRING 2026

Intmducing Our Latest Innovation

l)cr:p Puri f:\-'ing (:|:1_\' Mask with Mineral-Rich Black £:|:1:.'

Discover the power of deep purification with our newest radiance face mask,
enriched with mineral-rich white clay inspired by Eastern European skincare
rituals. This refined formula gently draws out impurities, unclogs pores, and
restores balance, revealing smoother, brighter skin in just minutes.

e
B Ve

Deep Cleansing E:irt]!y Minerals 1o0% Natural

Removes impurities & Rich in nourishing Vegan & cruelty-free
excess oil nutrients formula

Shop Now - Limited Time Offer

Free shipping on orders over $50

Join Our Beauty Circle
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Essence Blanche

White Clay Purifying Mask
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Qur signature purifying mask features pure Velina
White Clay enhanced with chamomile and rose
water. Designed for sensitive and normal skin, it
gently draws out impurities while maintaining
skin's natural moisture balance.

Essance Blanche embodies the timeless ritual of Eastern

European spa culture. This gentle yet effective formula

espects your skin's delicate nature, providing deep

115" FiLaT grilinms of skiecare wisden |saed Tar i cleansing without irritation. Perfect for those seeking
clarity and balance in their skincare routine.
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« Gentle purification for sensitive skin

. Balances oil production without drying

Reduces appearance of pores
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KURDAWARI

Brand

Kurdawari is a cultural brand founded by Dutch-Kurdish creator
Mazen Ali, celebrating Kurdish identity through fashion, art, and
activism. The brief was to translate Kurdish heritage into a
contemporary visual language that communicates pride,
purpose, and cultural storytelling to a global audience.

| led the brand concept and visual direction - drawing from
Kurdish symbolism including the sun, traditional textiles, and
earthy landscapes, abstracted into a modern, minimal design
language. A warm natural palette and clean editorial typography
balance emotional depth with clarity, while a cohesive icon
system across product categories keeps the identity flexible and
scalable.

A real client project.

¥ KURDAWARI ¥

The Soul
of Modern
Kurdish
Aesthetics

“We create a universe for all Kurds,
with 1tems that represent culture,
identity and history.”

Mazen Ali, Founder

©

%ﬁ‘

Kindred Pieces

Discover pieces crafted by Kurdish hands — art, textiles, and keepsakes you can buy to help
sustain our stories, and support our mission.

Neadwear

-
-
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Keychains Necklaces Pins ) T1 Searies™
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KURDAWARI

The Soul of Modern
Rurdish Aesthetics

A brand identity redesign that unites story, symbolism,
and structure. Kurdawari stands as a cultural platform where

fashion, identity, and solidarity come together under one light.

typography guidelines
Kurdawari’s typography bridges heritage and modernity.

The logo’s clean sans-serif

Mukta Mahee

ensures readability and balance, while the headlines’ serif
accent

Baskerville Bold

evokes storytelling and craftsmanship.
Together, they express both dignity and openness.

old logo logo usage color palette
The Kurdawari logo symbolizes the Kurdish heritage in The palette draws from the flag of Kurdistan — red, white,
K U R D A W A R I modern identity. yellow and green.
It should always appear clear, balanced, and surrounded Every tone represents warmth, resilience, and connection.

by space. It should never be distorted or stretched, and it
shouldn’t be placed on busy backgrounds.

new logo

KURDAWARI

oe Refreshed font
o» Keeps the same style for brand awareness
o+ Client didn’t inquire for huge changes there

iconography do’s and don’ts

The icons are modern symbols of Kurdish culture —
inspired by deq tattoos.

Do:
Each represents a different meaning, and in this branding it
also erepresents various product categories, but together they
are forming a unified visual language that blends craft with
design precision.

«» Keep proportions, spacing, and brand colors consistent.

s+ Use icons and logo in uncluttered compositions that empha

size simplicty. KURDAWARI

This brand book captures the heart of Kurdawari; a visual and
narrative guide that aligns every expression of the brand.
It ensures the story of Kurdish culture, activism, and artistry is

told with consistency, elegance, and authenticity.
Don’t:

e« Recolor the logo or icons outside the palette.

«e Stretch, rotate, or overcrowd brand elements.




Strangnas
Commun

Mobile UI/UX

A team project with Linkopings Universitet, in collaboration with
Strangnas Municipality. The brief was to improve social
connection and well-being among elderly residents through
accessible digital design.

Working in a team of three, we developed a mobile app prototype
and a complementary printed calendar to make local activities
easier to find and navigate. Research and interviews revealed
that users were motivated to engage socially but struggled to
find relevant, accessible information - a gap the design directly
addresses.

My focus was on the interface design: large touch targets, high-
contrast visuals, and a simple navigation structure tailored to
users with limited digital experience. The printed calendar
mirrors the app's structure, ensuring the experience works
across both formats for users less comfortable with digital tools.

Link To Prototype
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Strangnads event
calendar

Strangnas event calender aims to
lower the threshold to join activties
provided by Strangnas mulicipality
for people over 65 +

The calendar is provided both in physical
and digital form. You choose!

< Get started )

\ /
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< Back Book club

Date: 4/1 - 4/3, Wednesdays
Location: Kulturhuset Multeum

We would like to invite you to join our
book club, where we come together
to discuss and appreciate literature.
Our book club provides a wonderful
opportunity to connect with fellow
book enthusiasts and engage in
meaningful conversations about

various literary works.
\/ ' — \/ -~
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WELCOME!

We are really happy that you're here. The
digital calendar is a personalized calendar
where you can find activities and other
things to participate in!
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Challenges

Active challenges

Walks

Dinner

CHED
C D
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Explore new areas

Statistics

' K

(I )

Exercise Social
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< Back
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Interests

Q Sports
Q Social events
Q Trips

Other

C

Activities per week
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January
Daily  Weekly

01 Mo Tu We Th Fr Sa Su

92 | 26 | 27 | 28 | 29 | 30 | 31 1

Food

rse

Trip SPF

Kon
cert

Food
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KCaIendar Challenges  News

Menu /
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STRANGNAS
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Insights about loneliness

Show more

Articles

Pets reduce loneliness

Article

Recent studies shows that pet reduce...
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We want to thank you!

(_q mille

We value our community, it allows us to laugh together and share joy, but also N\ ST pumpan
supports us when we need an extra hand. We are grateful that you are contributing \
to the municipality and that you have taken part of this calendar. Together we
can continue to develop Stringnds and create a place where everyone can feel
at home. We are looking forward to this year together with you where we can
create new memories. Your continued involvement and commitment ensure that

our municipality remains a place where everyone can thrive and flourish.

7 onion

Instructions

Place peeled pumpkin, onion,
garlic, broth/stock and water into a pot;

Boil rapidly for 15 minutes until
pumpkin is very tender;

Use a stick blender or transfer to
blender to blitz smooth; and

e - Stréngnas is celebrating 500 years this year and we want to celebrate together with you!l Experience ESHLE

Str’aﬁgnaS the different activities and events that are planned throughout the year. Music, sports, exhibitions o B

500 vears! and competitions are just some of the things that will be arranged. If you are interested in
y *  reading more about the upcoming activities this year, scan the QR code to learn more.

Adjust salt and pepper to taste,
« then add either milk OR cream -
whichever you prefer.

PP
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Pick a challenge!

Have lunch at Glada Laxen Cook a traditional dish Prepare dinner with someone
(O 0)
o fﬁ:?;giﬁf.:ﬁd;“’ On October 5th you are welcome Some ideas are meatbal ls with Call your favorite people and arrange
i = o grab lunch in Glada Laxen for 5kr lingon, smoked salmon, keldornar. 2 cozy dinner with them. You can combine
EEES in the app. this challenge and the previous one
Monday Tuesday | Wednesday Thursday Friday | Saturday | Sunday
1
2 Lunch 4 5 event 6 7 8
©Q Glada Laxen ! Q Glada Laxen
© 12:00-13:00 © 12:00-13:00
9 Lunch 10 11 Lunch 12 Lumnch 13 event 14 15
Q GlactaLaren Q Glada Laxen 9 GladaLaxen | © Glads Laxen
©12:00-13:00 ©12:00-13:00 ©12:00-13:00 ©12:00-13:00
. 16 Lunch Vet Bt 19 Luneh 20 21 2
- 0/ Glaca Lasen 9 Glada Laxen Q Glada Laven Q Glada Laxen
©12:0013:00 ©12:00-13:00 ©12:00-13:00 ©12:00-13:00
. S 23 Lunch 24 25 Lunch 26 Lunch 27 28 event 29
This organisation bowls regularly ) e 5 5
i adla Laxen l2cla Laxen GladaLaxen Glada Laxen
on Mondays and Thulsdays 930 ©12:00.13:00 ©12:00-13:00 ©12:0013:00 ©12:0013:00
You have now been assigned to 3 and 11.00 in the Nya Bowlinghallen
organisations that suit your interests. out in Eldsundsundsviken. It is an 30 31
T VAL Do organisation that likes to invite more
9 i pensioners to its activities and community. If you want
throughout the year which are placed to know more, you can visit their website or at the end of the calendar.

in the calendar. If you want to attend
a specific event, send a text message
or call the person in charge of the

E SPF Seniorerna Strangnés is for those
organisation. For more information visit A

B who are entitled to some form of

ension or are married/cohabitin
P g
with someone who is, regardless of
age. Everything from Bingo, bowling and digital cafes.
When you become a member of the organisation, there
In the app you can customise your are a nur_nber of k?enef[ts that you can talc_e advaf\tage of. Ask :about thlsl
calab latinore toNollf hosds anclimake at your first meeting or read more on their website. All activities that suit

h IF h y ti your needs and interests will be shown in the calendar and if you want more
Cba”9;5~ )’I:"U T"’edan)’ QUT; ‘O”_? information you can find it on their website or at the end of the calendar.
apbout now the calenaar works or i

you want to change something and
therefore get a new one, you can:

£E  Domkyrkan in strangnas is an active
church with many different meeting
places to be an active member. The
church can be found at Biskopsgrand 2 with more than
11,000 members where they celebrate mass every day
and offer activities for young and old. There are more
time-consuming and dedicated activities but also simpler activities such

as talks, deepening your faith or Tuesday Soup. All activities that suit your
needs and interests will be shown in the calendar and if you want more
information you can find it on their website or at the end of the calendar.




Jasmina Plskova

jas.plskova@gmail.com
+420 603 843 971
www.jasminaplskova.xyz
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https://www.instagram.com/jaz.design__/

